Influence of others in motivating women to obtain breast cancer screening.
The purpose of this study was to examine the importance of influence of other people in getting women to obtain breast cancer screening. A descriptive study of 129 women completed the researcher-developed, Likert-type scale-Influence of Others Scale. A self-report questionnaire was used to obtain frequency of breast cancer screening behaviors (breast self-examination, clinical breast examination, and mammography). The Influence of Others Scale had acceptable reliability scores. Comparison of the means and t-test analyses between those who performed the recommended screening behavior with those who had not revealed that the influence of family and friends and the influence of knowing someone with breast cancer were significant for each of the three screening behaviors. Regression analyses revealed that the influence of others was highly significant to the practice of breast self-examination and less so for mammography and clinical breast examination. These findings underscore the potential importance of using specific women's social networks to reinforce breast cancer screening.